
CITY OF MADISON 
AGENDA AND NOTICE OF MEETING 

 
Regular Meeting of the City Council – 5:00 P.M. 

Monday, August 28, 2017 
Madison Municipal Building 

 
1. CALL THE REGULAR MEETING TO ORDER 

Mayor Thole will call the meeting to order. 
 

2. APPROVE AGENDA 
Approve the agenda as posted in accordance with the Open Meetings law, and herein place all 
agenda items on the table for discussion.  A MOTION is in order. (Council) 

 
3. APPROVE MINUTES Page 1 

A copy of the minutes of the August 14, 2017 regular meeting are enclosed. A MOTION is in 
order. (Council) 

 
4. PUBLIC PETITIONS, REQUESTS, HEARINGS, AND COMMUNICATIONS (public/mayor/council) 

Members of the audience wishing to address the Council with regard to an agenda item, 
presentation of a petition, utility customer hearing, or a general communication should be 
recognized at this time. A MOTION may be in order (Public/Council) 

 
5. CONSENT AGENDA 
 
 A.  2016 Investment Report – Fire Relief Association - receive  Page 5 
 B. LqP Airport Commission Meeting – August 16, 2017 - receive  Page 9  
 C. Swimming pool Attendance – August 2017 – receive   Page 14 
  
  

A MOTION may be in order to accept the reports and/or authorize the actions 
requested. (Council) 

 
6.  UNFINISHED AND NEW BUSINESS     

    
                                                                                                                                                 Page 15     
A. City Council Checklist. A DISCUSSION and MOTION may be in order. (Manager, Council) 

           
B. Engineer Update.  A DISCUSSION and MOTION may be in order. (Manager, Council)      

            Page 16 
C. Western MN Prairie Waters – Melissa Streich.  A DISCUSSION and MOTION may be in 

order. (Manager, Council) 
         Page 21 

D. Resolution 17-12-01.  Updated Fee Schedule.  A DISCUSSION and MOTION may be in 
order. (Manager, Council) 
 

  



E. Madison Ambulance.  A DISCUSSION may be in order. (Manager, Council) 
 

F. Public Works Coordinator Report.   A DISCUSSION and MOTION may be in order. 
(Manager, Council) 

            Page 26 
G. Salvation Army Heat Share Program. A DISCUSSION and MOTION may be in order. 

(Manager, Council) 
         

H. Other.  A DISCUSSION and MOTION may be in order. (Manager, Council) 
 
 

7.          MANAGER REPORT (Manager) 
 

• Bright Energy Solutions/Power Wise Elementary Program  Page 31 
• SWWC – 2018 Renewal Information     Page 36 

 
        

8. MAYOR/COUNCIL REPORTS (Mayor/Council) 
• Video Committee Report – Maynard 
• Airport Commission Report - Adam 

 
9. AUDITING CLAIMS   
                                                                                                                                      Page 41 

A copy of the Schedule Payment Report of bills submitted August 14, 2017 through  
August 28, 2017 is attached for approval for Check No. 55142 through Check No. 55194.   
A MOTION is in order. 
 

10.  ADJOURNMENT 
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DATE Students Adults Passes Weather Students Adults Passes Weather DAY TOTALS
8/1/2017 16 13 61 Sunny 5 1 19 Partly Cloudy
8/2/2017 17 5 35 Cloudy 3 0 41 Cloudy 101
8/3/2017 0 0 2 Partly Cloudy 7 2 12 Partly Cloudy 23
8/4/2017 10 4 25 Sunny 5 2 28 Sunny 74
8/5/2017 9 6 11 Partly Cloudy 0 0 12 Partly Cloudy 38
8/6/2017 4 1 5 Cloudy 1 0 33 Cloudy 44
8/7/2017 18 5 37 Sunny 13 1 37 Sunny 111
8/8/2017 29 11 44 Sunny 4 1 41 Sunny 130
8/9/2017 4 1 15 Partly Rainy 3 0 25 Partly Rainy 48

8/10/2017 134 25 Partly Cloudy 37 8 Partly Cloudy 204
8/11/2017 22 2 28 Sunny 7 1 28 Sunny 88
8/12/2017 25 8 22 Partly Rainy 0 0 7 Lightning 62
8/13/2017 0 0 0 Rainy 0 0 0 Rainy 0
8/14/2017 5 0 12 Partly Cloudy 6 0 19 Partly Cloudy 42
8/15/2017 6 4 18 Cloudy 0 0 10 Cloudy 38
8/16/2017 0 0 0 Rainy 0 0 0 Rainy 0
8/17/2017 3 1 28 Partly Cloudy 0 1 11 Partly Cloudy 44
8/18/2017 5 2 17 Sunny 0 0 0 Lightning 24
8/19/2017 47 41 Partly Cloudy 12 4 Partly Cloudy 104
8/20/2017 1 0 6 Partly Cloudy 3 0 40 Partly Cloudy 50
8/21/2017 1 0 13 Partly Rainy 2 0 34 Partly Rainy 50
8/22/2017 9 3 60 Partly Cloudy 10 2 61 Partly Cloudy 145

349 119 378 113 22 439
1420

Key:
Red: Storming/Lightning
Blue: Free Swim
Yellow: Unsanitary Incident

DAY NIGHT
August 2017 Pool Attendance

Grand total for August
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CITY	COUNCIL	CHECKLIST 8/25/2017
ITEM DATE ADDRESSED	

BY
RESPONSIBLE	
TO	COMPLETE EXPECTED	COMPLETION COMPLETE

Irrigation	Flags	of	Honor 5/13/2013 Thole CM,	Parks Installed completed
Downtown	Alleyway	Water	Problem 9/19/2013 Conroy CM,	Streets paved	curb	to	properly	drain	water completed
Water	Main	Relocation	‐	Cargill 2/28/2014 CM,	Engineer Mains	installed,	working	on	easements completed
Disc	Golf	Course 3/10/2014 Conroy CM Delivery	and	installation	complete	by	June completed
Weed	Control 5/27/2014 Zahrbock Parks sprayed	and	will	continue	to	spray completed
Junk	Vehicles	‐	Modify	Ordinance 7/28/2014 Meyer CM,	Attorney Proposed	Ordinanace completed
Snow	Removal	Sidewalks 1/26/2015 Conroy CM	PW Follow	Ordinance	Procedure completed
Prairie	Arts	Center	Bats 2/23/2015 Conroy CM Bat	Guy	followed	up,	some	areas	are	going	to	need	to	be	addressed	 ongoing
Contracted	Mowing	Services 7/28/2014 Zahrbock CM,	Parks Contracted	with	Richards	Adams ongoing
Lawn	Ordinance 4/27/2015 Conroy Streets mowed	and	will	continue	to	mow	throughout	the	songoing
Swimming	Pool	Renovation 2/11/2013 Thole CM,	Parks Donations	remain ongoing
Planning	and	Zoning	updates 12/28/2015 Thole CM Ordinance	to	be	approved ongoing
Landscape	Library	 11/2/2015 Thole Parks City	Staff	with	design	input	from	boards ongoing
Pool	House	‐	Renovations 7/13/2015 Conroy CM,	Parks Work	in	Progress ongoing
Playground	‐	Kiwanis	Kiddie	Park 7/13/2015 Meyer CM,	Parks Wood	Fiber	complete,	city	to	repair	turf	around	edges ongoing
Outside	City	Limits	Properties 8/13/2012 Zahrbock CM,	Attorney Letter	sent	and	responded	from	LqP	Env. ongoing
Downtown	Disctric	Maintenance	Fund 11/23/2015 Zahrbock CM Dismissed ongoing
Sump	Pumps 8/22/2016 Thole CM,PW Ordiance	approved	and	notices	mailed	to	homes ongoing
Grand	Theatre	‐	Seat	Project 5/11/2015 Meyer CM City	will	be	fiscal	agent	and	deliver	acknowledgments	for	doongoing
Outside	City	Limits	Properties 8/8/2016 Zahrbock CM,	Attorney City	Attorney	to	address	with	County	Board ongoing
Tree	Trimming 9/26/2016 Meyer CM,	PW obstructed	sidewalks/streets	documented	and	assigned ongoing
Broadband	Exploration 4/20/2017 Meyer CM,committee Revisit	June	2018 ongoing
Prairie	Arts	Center	Steps 2/8/2016 Thole CM No	work	at	this	time	for	2017 ongoing
Praire	Arts	Windows 11/9/2015 Thole CM No	work	at	this	time	for	2017 ongoing
City	Garage 4/20/2017 Thole,	Fernho CM Concrete	Poor	condition/doors	and	roof	leaks/extensive	repairs	needed ongoing
Downtown	Renovation	Fund 9/22/2014 Meyer CM, Small	Cities	Development	Grant ongoing
Downtown	Open	Space 10/27/2014 Conroy CM	Parks	Board Trees,	grass,	For	Sale	Sign	advertising	MEDA	contact ongoing
Hwy	40	Curbing	‐	ask	MNDoT	to	repair 5/11/2015 Zahrbock CM,	Engineer Reported	on	MNDOT	list	of	projects ongoing
Storm	Pond	East	Highway	40 8/10/2015 Zahrbock	 CM,	Engineer Inlet	side	has	been	cleaned	by	City	Crew ongoing
Hazardous	Houses 4/20/2017 Thole CM,	Attorney Performed	2017	annual	inspection	letters	issued. ongoing
Daycare	Shortage 5/8/2017 EDA CM,	Zahrbock 8/31/17	TC	with	Maxfield	research/Develop ongoing
City	Hall	Restoration	and	Maintenance 6/1/2017 Council CM,	BM PreApp	comments/Interview	Architects/Prepare	final	app	for	9/15/17 ongoing
Theater/Public	Restrooms 5/8/2017 EDA CM,	Meyer Collaborate	with	Ag	Society/Initiated	discussion	08/22/17 ongoing
Recreation	Facility 5/2/2017 EDA CM,	Conroy Site	Visit	with	S.E.H	July	10th,	Email	S.E.H.	preparing	report	08/21/17 ongoing
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To:  City Clerks/Administrators/EDA/Chambers of Region 6W 
 
From:  Melissa Streich, Prairie Waters Staff 
 
Re:  Funding Request for Prairie Waters Program, Calendar Year 2018 
 
The Western Minnesota Prairie Waters Program is looking ahead to 2018 and we want to continue our successes with your 
help. We need to keep building on the strong team that believes marketing our region as a great place to visit, work and 
live in addition to boosting our economic growth.  
 
The purpose of Prairie Waters is to promote and market the region as a great place to visit, a great place to work and a 
great place to live by highlighting and showcasing our natural, cultural, scenic and historical assets, along with the desirable 
lifestyle. With regional collaboration, our counties and cities pool their resources to make tourism and recruitment efforts 
more affordable by allowing us to highlight and market our region’s many amenities, attract visitors, new residents and 
businesses to our area. We continue to seek cost-effective and innovative ways to spread the word about our part of the 
state, both online and in print:  our Facebook page, website, visitor’s guide and local shops guide are a few great examples. 
With the collaboration, we are able to produce these high quality marketing materials on a very tight budget.  
 
The Prairie Waters Program is a well-developed and supported regional brand and marketing system already in place. In 
2018 the goal is to expand on the tourism aspects and offer information that makes it easy for someone wanting to move 
to the region, along with helpful tips and tools for locals.  
 
Over the past several years a regional recruitment committee, which consists of local chambers, economic development 
professionals, city representatives and other local stakeholders have helped identified four areas to focus on - employment 
opportunities, housing, family essentials (education, healthcare, childcare) and things to do. The Prairie Waters program  
full-fills the things to do bucket, now the goal is to incorporate the other three areas into the Prairie Waters website.     
 
In the summer of 2017, UMVRDC staff will be starting to incorporate some of this information into the Prairie Waters 
website by adding new drop-down tabs of employment opportunities, housing, and family essentials. Over the next year(s), 
UMVRDC staff will be collecting new content and developing relationships with local partners to feed into those pages. The 
Prairie Waters website will be a one stop-shop for anyone looking to visit or potentially move to the region and give them 
helpful information to guide them through their process. 
 
Prairie Waters is asking for 2018 financial support. Enclosed is a pledge form to complete and return to us by September 
30, 2017.   This deadline is very important as our funding affects staff, projects and our ability to plan ahead.   
 
Cities with active tourism/visitor programs and amenities are defined as the backbone of the region’s tourism infrastructure. 
Smaller cities are not asked to contribute at the same level since they have fewer opportunities, attractions and 
infrastructure to contribute. Below is the tier structure. 
 
 
Three-tier financial structure:  
1st tier ($5,100) includes cities with the most attractions and amenities of our region: Populations over 2,500 recommended 
 
2nd tier ($3,600) includes cities with a variety of attractions to lure visitors for a short duration – but with limited lodging, 
restaurants or other basic amenities: Populations over 1,000 and under 2,500 recommended 
 
3rd tier ($600) are the smaller cities, which may gain from “pass-through” revenue influx in the way of gasoline, 
food/beverage or other services that are available Populations under 1,000 recommended 
 
 
 
Staff is available to meet with you or to attend a council meeting to discuss present and future programs and budget 
priorities, as well as discuss any matters or questions that may arise.   
 
Again, thank you for your support!  
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PURPOSE Western Minnesota Prairie Waters 
serves as a tourism destination 
marketing organization for the five-
county area of Chippewa, Lac qui 
Parle, Swift, Big Stone and Yellow 
Medicine. The purpose of Prairie 
Waters is to promote and market the 
region as a great place to visit, a great 
place to work and a great place to live 
by highlighting our natural, cultural, 
scenic and historical assets. 

Prairiewaters.com         866.866.5432         info@prairiewaters.com

HISTORY & BACKGROUND 

MELISSA STREICH 
Communications & Tourism Coordinator  

320.289.1981 x 105 
Melissa@umvrdc.orgSWIFT COUNTY: 

Gary Hendrickx 
CHIPPEWA COUNTY: 

Matt Gilbertson
LAC QUI PARLE COUNTY EDA: 

PJ Ellison
YELLOW MEDICINE COUNTY: 

John Berends
BIG STONE COUNTY:  

Vicki Oaks

GRANITE FALLS: 
Mary Gillespie 

MADISON: 
Maynard Meyer 

DAWSON:  
Tami Sampson - 

Schuelke

MONTEVIDEO:   
Angel Molden

CANBY: 
Diana Fliss
AT-LARGE,  

HISTORICAL SOCIETY: 
June Lynne

2017 Prairie Waters Board Members

Prairie Waters is a program of the Upper Minnesota Valley Regional 
Development Commission (UMVRDC). It started in the early 1980’s 
as a small coalition of partners in the region who saw the benefits 
of collaborating marketing efforts. In 1999, at the request of a group 
of local citizens, a study was conducted by the UMVRDC entitled 
“Regional Tourism Center and Tourism Development Study”. This 
feasibility study recommended an increased effort throughout the 
region to promote and market the area as a tourism destination. As 
a result, in 2000 the UMVRDC met with local units of governments 
in the region and discussed the possibility of collectively funding a 
more aggressive regional marketing and promotional program. In 
2001, voluntary funding was provided by cities and counties to create 
a Regional Tourism Program at the UMVRDC.

With regional collaboration, our counties and cities pool their 
resources to make tourism and recruitment efforts more affordable 
by allowing us to highlight and market our region’s many amenities, 
attract visitors, new residents and businesses to our area. We continue 
to seek cost-effective and innovative ways to spread the word 
about our part of the state, both online and in print:  our Facebook 
page, website, visitor’s guide and local shops guide are a few great 
examples. With the collaboration we are able to produce these high 
quality marketing materials on a very tight budget. 

The Prairie Waters Program is a well-developed and supported 
regional brand and marketing system already in place. In 2018 the 
goal is to expand the tourism aspects and offer information that 
makes it easy for someone wanting to make a move to the region, 
along with helpful tips and tools for locals. 

WWW.PrairieWaters.com
The Prairie Waters website is the one-stop-shop for all the things to do in the region, we now would like to include information 
that could make it easy for a visitor to MOVE to the region. Images shown below are examples of what the new additions 
to the Prairie Waters website will look like. We plan to partner with local stakeholders and build long term relationships 
to determine how we can utilize and promote one another’s services that would feed onto the website. We would like 
to connect with the newspapers to determine how we can get job postings from print to searchable online, along with 
connecting with local realtors to feed their listings onto the Prairie Waters website. We also plan to connect with the local 
schools, healthcare and childcare facilties to help promote those services. We will continue to collect interviews that will be 
converted into stories that can relate to potential visitors. The website will include quick facts of why we truly believe our 
region is the somewhere potential visitors can call home! 

Members and contributors are local 
economic development authorities, 
chambers, cities, counties, businesses 
and individuals from the region. 
The 2017 members consists of the 
following: Swift, Chippewa, Lac qui 
Parle, Yellow Medicine and Big Stone 
counties; the cities of Montevideo, 
Canby, Granite Falls, Madison, 
Dawson, Milan, Clara City, Appleton, 
and  Graceville. 

MEMBERS &  
CONTRIBUTORS 

Help us market the region as a great place to visit, work & LIVE 17



Social Media Print & Digital Visitor Guides

NEW edition! Western Minnesota Prairie Waters Visitor Guides! This two year guide 
has a print distribution of 25,000 (online version available on website and Explore 
Minnesota Tourism website). These guides are distributed to chambers, cities and 
businesses throughout the region; Travel Information Centers across the state; 
Mall of America; and sent out as we receive requests for information. The Local 
Shops guide is a comprehensive listing of shops, restaurants and accommodations 
available in the Prairie Waters region. It is a collaborative effort between Prairie 
Waters and Chambers of Commerce from many of the region’s member cities. 

Search Get Rural MN

Find information of everything you 
would need to move to our region 
including: housing, education, 
healthcare, childcare, etc.

Live Here

Work Here

Visit Here
• Outdoor Adventures
• Places to Eat
• Places to Shop
• Places to Stay
• Calendar of Events
• Maps

Job postings and 
entrepreneurship 
opportunities. Information on 
businesses/buildings for sale, 
financing opportunities, and 
fast fiber broadband Internet 

Each year, Prairie Waters writes a grant to 
Explore Minnesota Tourism (EMT) to pay 
for 50% of our advertising (up to $8,000). In 
2016 Prairie Waters has placed ads with local 
newspapers, Outdoor News, Midwest Living, 
Minnesota Off-road, ATVentures, Explore 
Southern Minnesota Guide, SD Magazine, 
Pheasants Forever, AAA Living & Bird Watchers 
Digest. We have done electronic ads with 
ExploreMinnesota.com and Facebook.

Attracting and retaining residents is a key 
component for the sustainability of 

the region. Newcomers will fill jobs, 
start new businesses, populate the 

schools, become home owners, 
taxpayers, and new community 
leaders. Stemming from the 
“Brain Gain” research  and efforts 
over the past year that convened 

local chambers, economic 
development professionals, and 

local stakeholders, the UMVRDC is 
preparing an implementation plan to 

move this effort forward. 

Based on  a survey to local units of government within  the 
region, the top issue identified was marketing the area to attract new 
residents, workers, and families. Prairie Waters is a well-developed and 
supported regional brand and marketing system that is ready to work 
on this issue. The overall vision is to create a system that makes it easy 
for someone to get the information they need to make a move to the 
region, along with helpful tips and tools for locals. 

A regional committee of local chambers, economic development 
professionals, city representatives and others helped identify four areas 
to highlight – employment opportunities, housing, family essentials, 
and things to do. The Prairie Waters website covers ‘things to do’ 
already; now the goal is to incorporate the other three areas into the 
Prairie Waters website. The website will be a one stop-shop for anyone 
looking to visit or potentially move to the region and give them helpful 
information to guide them through their process. UMVRDC staff have 
been working closely with web developers on redeveloping the website 
to include the Get Rural work from the past several years. Over the 
next year, UMVRDC staff plans to incorporate new content and develop 
relationships with local entities to feed information into the new web 
pages.

The UMVRDC has worked with students from the 
University of Minnesota Morris, Center for Small 
Towns, to collect new imagery of the region. 
Students collected an inventory of new imagery 
by attending community events and sharing their 
experiences on social media and on the Prairie 
Waters website. All of this new content is available 
for governments, organizations and businesses in 
the region to access and download through the 
online sharing platform, Dropbox.

Students also collected interviews of newcomers, 
locals, entrepreneurs, and folks with unique 
stories that can relate to potential new residents 
looking to move to the region. Four regional 
promotional videos were developed from the 
collected interviews and are also available to use 
for marketing purposes.

The students have been using the new imagery 
and running a social media campaign on 
Facebook, Pinterest and Instagram where they 
highlight a different city/county each week. The 
posts vary from job listings, to throw backs of 
historic photos, quick facts and showcasing the 
new photos that have been collected. This social 
media campaign has been a huge success thus far 
engaging with not only potential newcomers but 
also the locals. The UMVRDC plans to work with 
students again over the course of the next year to 
continue to collect footage of the region.

In addition, we worked with a licensed drone pilot 
to collect aerial footage and create 6 regional 
promotional videos. 

New Imagery

Website

Calendar of Events Regional AdvertisingAnnual Gathering

The Western Minnesota Prairie Waters website is a one stop shop for all 
the things to do in the five county region. The site includes information 
on the following: things to do, places to stay, places to eat, places to shop, 
calendar of events and multiple interactive maps. The site is responsive 
making navigating throughout the site easy to use on tablets or mobile 
devices. We have been creating lifestyle and tourism slideshows for each 
Prairie Waters memeber city and county to include on their website or any 
social media platform. 

Each year we collect information 
of all the events happening in 
the region. The website has a 
regional calendar where visitors 
and/or locals can find information 
on upcoming events. Each event 
includes a brief description, contact 
information, photos and links to 
more information. 

Every Summer we host an annual 
gathering and invite visitors and locals 
to come enjoy free entertainment, food 
and prizes while learning about the 
promotional efforts done within the 
region. We are able to highlight different 
areas of the region by rotating the event 
in a different county each year. 

& Prai rie Waters
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http://prairiewaters.com/wp-content/uploads/2016/02/Local-shops1.pdf
https://issuu.com/itinerariesmidwest/docs/pw2017_online
https://www.instagram.com/getruralmn/
https://vimeo.com/home/myvideos
https://www.facebook.com/prairiewaters/
https://www.pinterest.com/prairiewatersmn/?eq=get%20ru&etslf=6179
http://www.edacenter.org/downloads/Ben_Winchester_Report_2.pdf
https://www.dropbox.com/sh/fesbvz28myd8q6p/AAD-Goc3F2eT6B1X631Q_BM9a?dl=0
https://www.dropbox.com/sh/p3n9o2b4h41vbqo/AAAGK1FOznbpgCIxogJNoVIla?dl=0
https://www.dropbox.com/sh/p3n9o2b4h41vbqo/AAAGK1FOznbpgCIxogJNoVIla?dl=0
http://www.prairiewaters.com
http://prairiewaters.com/things-to-do/
http://prairiewaters.com/places-to-stay/
http://prairiewaters.com/places-to-eat/
http://prairiewaters.com/things-to-do/shopping/
http://prairiewaters.com/events/
https://spark.adobe.com/page/pKoLXqp5rcdky/
http://prairiewaters.com/events/


 

2018 Benefits of Participation 
Western Minnesota Prairie Waters Regional Tourism Program 

A program of the Upper Minnesota Valley Regional Development Commission 
 

 
$5,100 + Annual Commitment 

• 25 customized marketing designs  

• One-page editorial showcase of community in the Visitor Guide 

• Appoint one Prairie Waters board representative 

• Nominate one industry board representative  

• Plus, all benefits included below this line 
 

 
$3,600 Annual Commitment 

• (1/2) page editorial showcase of community in the Visitors Guide 

• Appoint one Prairie Waters board representative 

• Access to all leads (names and addresses) gathered by Prairie Waters 

• Sponsored Facebook ads  

• Plus, all benefits included below this line 

 
$600 Annual Commitment 

• Community lifestyle & tourism slideshow – personalized website assistance  

• Access to the online photo/video library  

• Community brochures distributed in response to PW inquiries – and available on the PW website  

• (1/4) page editorial showcase of community in the Visitors Guide 

• Community page on Prairie Waters website 

• Hyperlink from Prairie Waters website to the community’s website  

• Events and attractions of your choice featured on our Facebook page! Take advantage of advertising to our 
4,500+ and growing Facebook fans, plus paid Facebook ads for events of your choice! 

• All events on the regional calendar of events (website)   

• First chance to participate in special publications and events – cooperative advertising  

• Plus, all benefits included below this line 

 
 
Additional Benefits of Participation for all levels 

• State wide promotions – Visitor guide distributed to travel information centers across the state, including the 
Mall of America, local chambers, city offices, hotels, clinics. The digital version has hyperlinks and is showcased 
on the Explore Minnesota Tourism website where it has over 200,000 views annually.  

• Basic business listing in the Local Shops guides 

• Toll-free hotline that is staffed by the UMVRDC office, responding to information requests 

• Free unlimited access to tourism and business resources offered at the UMVRDC office, and tourism and business 
expertise through the UMVRDC staff 

• Assistance in event planning, networking and promotion 

• All community events showcased on the Prairie Waters website  

• Regional presence in statewide advertising endeavors such as Explore Minnesota Tourism and Southern 
Minnesota Tourism Association, plus large events placed on the Explore Minnesota Website’s calendar of events 
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2018 Pledge Form 
 

Western Minnesota Prairie Waters Regional Tourism Program 
A Regional Tourism program of the Upper Minnesota Valley Regional Development Commission 

 

 

 
 
 
We, the City/Organization of ___________________________(name of city/organization), have reviewed 
this request and pledge to participate at the amount specified below for the Regional Tourism Program’s 
2018 year. 
 

 $5100 Community Annual Commitment  
Populations over 2,500 recommended 
Our alternate contribution is  $__________________________ 

 
 $3600 Annual Commitment  

Populations over 1,000 and under 2,500 recommended 
Our alternate contribution is $___________________________ 

 
$600 Annual Commitment Populations under 1,000 recommended 
Our alternate contribution is  $___________________________ 

 
 We, the City/Organization of ______________________________(name of city/organization), 

have reviewed this request and do not wish to support economic development through tourism 
at this time. 

 
 

Signed by:  ____________________________________________________ 
 
Title:  _________________________________________________________ 
 
Date:  ____________________________________________________, 2017 

 
 

Billing Information: 
 

 We choose to pay the total amount in January of each year. Prairie Waters will invoice you after 
January 1, 2018.  

 We would like to make other payment arrangements: (please explain) 
____________________________________________________________________________________
____________________________________________________________________________________
____________________________________________________________________________________  

 
Thank you for your generous support of tourism in our region! 

PLEASE RETURN THIS FORM BY SEPTEMBER 30, 2017 
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 1  

                           CITY OF MADISON, MINNESOTA    
RESOLUTION 17-12 

 (Updated Ambulance Services, Code Enforcement) 
 
STATE OF MINNESOTA) 
COUNTY OF LAC QUI PARLE) 
CITY OF MADISON) 
 
 

RESOLUTION ESTABLISHING A FEE SCHEDULE PURSUANT TO §34.01 OF THE 
MADISON CODE OF ORDINANCES FOR THE YEAR 2017 

 
 WHEREAS, the City Council is interested in establishing a fee schedule pursuant to §34.01 
of the Madison City Code of Ordinances for the year 2017, effective January 23, 2017. 
 
 THEREFORE, BE IT RESOLVED BY THE CITY COUNCIL OF THE CITY OF 
MADISON, LAC QUI PARLE COUNTY, MINNESOTA that the following fee schedule for the 
year 2017 be adopted pursuant to §34.01 of the Madison City Code of Ordinances.   

 
I. LIQUOR LICENSES         Fee 
A. RETAIL LIQUOR LICENSE         
 1.  Investigation Fee (New Applicants)                   100.00 
 2.  Initial License         500.00 
 3.  Annual Renewal         500.00 
 
B. WINE (RESTAURANT ONLY)      
 1.  Investigation Fee (New Applicants)       100.00 
 2.  Initial License         100.00 
 3.  Annual Renewal         100.00 
 
C. TEMPORARY  (1 or 3-day)                                         
 1.  On Sale Liquor                                  50.00       
 2.  On Sale Beer                                 50.00       
 
D. ON-SALE BEER  (3.2 or STRONG BEER) 
 1. Investigation Fee (New Applicants)      100.00 
 2. Initial License         100.00 
 3. Annual Renewal          50.00 
 
E. SPECIAL CLUB 
 1. Investigation Fee (New Applicants)      100.00 
 2. Initial License         100.00 
 3. Annual Renewal        100.00 
 
F. SET-UP 
 1. Investigation Fee (New Applicants)      100.00 
 2. Initial License         100.00 
 3. Annual Renewal          50.00 
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G. OFF-SALE BEER 
 1. Investigation Fee (New Applicants)      100.00 
 2. Initial License         100.00 
 3. Annual Renewal          50.00 
 
II. GAMES OF SKILL 
 Pool Tables/Pinball/Video Games/Bingo         15.00 
 
III. OTHER 
 Special Use Permit         15.00 
 
IV.       TATOO AND BODY PIERCING SERVICES 

Initial Application         250.00 
Initial Investigation         100.00 

             Annual Renewal         100.00 
            
V. ZONING PERMITS 
 Value $20,000 or Less           25.00 
 Value Over $20,000           50.00 
 
 Petition to Subdivide Plats: 
  Less than 5 Lots          50.00 
  5-10 Lots           75.00 
  More than 10 Lots                   100.00 
  
 Variance Application                 100.00 
 
 Conditional Use Permit                 100.00 
 
 Special Permit                  100.00 
 
 Rezoning Request                            100.00 
 
 Code Amendment         375.00 
 
 Street/Alley Vacation           75.00 
 
 Annexation Request         250.00 

(plus State of MN fees) 
 
VI. DOGS & CHICKENS 
 Dog License -Neutered Male and Spayed Female (Calendar Year)       N/C 
 Dog License - Unspayed Female & Unneutered Male (Calendar Year)     N/C 
 Chicken Permit – Initial Application        50.00 
 Chicken Permit – Renewal Application        25.00 
 
VII. UTILITY & SERVICE CHARGES 
 Street Digging Permit                     100.00* 

              *Plus Any Extra Costs for Street Repair  
 Water & Sewer Connection - Simultaneous      100.00 
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 Equipment Rent (Per Hour) – *Does not include labor unless specified 
 Mowing includes *Labor                                                                    (minimum charge)  60.00 
 Snow Shoveling includes *Labor        (minimum charge)  60.00 
 Sweeper            50.00 
 Loader/Blower           100.00 
 Truck             40.00 
 Tractor Mower            50.00 
 Grader             60.00 
 Cat Loader            75.00 
 Aerial Truck            75.00 
 Sewer Machine            50.00 
 *Labor of City Employee operating equipment – per employee per hour    20.00  
 
 Labor & Materials/Supplies (Per hour or quantity) 
 Labor (Per Hour)        (minimum charge)  50.00 
 Gravel (Per Yard)                8.00 
 Water (Per 100 Gallons - Hard)               0.25 
 Water (Per 100 Gallons - Processed)                1.00 
 Salt & Sand (Per Yard)           12.00 
 Vehicle storage fee (Wastewater Plant)             10.00/day 
 
VIII. ADMINISTRATIVE CHARGES 
 Maps                5.00 
 Copies (Per Page)               0.25 
 Fax Machine (Per Page)             1.50 
 Service Charge - Returned Checks         25.00 
 Assessment Search Fee           10.00 
 Copies of Audit Report (postage additional)        10.00 
 Peddler/Transient Merchant Permit         15.00 
    
IX. CITY HALL FACILITIES 
 Madison Room              Basic Charge       25.00 
     w/Set Up       35.00 
 
 Auditorium   Basic Charge                   35.00 
     w/Set Up       45.00 
 
 Basement   Basic Charge                   35.00 
     w/Set Up                   45.00 
     w/Kitchen                   45.00 
 
X. RECREATIONAL 
 Jacobson Park Wayside Rest (“rest area”)         0.00 
 Recreation Field 
 Damage Deposit                     100.00 
 ATV Permit   (per lifetime of vehicle)         25.00 
 Golf Cart Permit (per lifetime of vehicle)        25.00 
 Picnic Tables – rentals for non-city facilities (per table per day)      10.00 
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XI. ELECTIONS 
 Filing Fee                 2.00 
                      *If petition filed, no charge 
 
XII. CODE ENFORCEMENT 
 Parking Tickets               50.00 
 Snow Removal Violation           50.00 
 Dog/Cat Pound Boarding Fee                20.00/day 
 Impound Release Fee            25.00 
 Vehicle storage fee (impoundment)               10.00/day  
 Sanitary Discharge exception Permit (November 15 – April 15)                   N/C 
 Sanitary Discharge fine            50.00 
  
         
XIII. SWIMMING POOL 
 General Admission                        3.00-3.50 
 Season Pass - individual                        75.00 
 Season Pass - family         125.00 
 Lessons  (depends on swimmers level)                              25.00-30.00 
 Private Lessons            50.00 
             Pool Rental          200.00 
 
 
XIV. AMBULANCE DEPARTMENT 
 Rates           Rate  
 Base Fee                                850.00 

Mileage per loaded mile                                   16.00  
Transport Flight Crew to Airport 850.00 
Lift Assist          100.00 
Standby 

  Races (Per Hour)          50.00 
  School Events (Per Hour)        50.00 
  Hospital (Per Hour)          50.00  
    
 Medications 
 IV Start Kit                    100.00 
 Narcan           75.00 
 Epi-Pen                     350.00 

Epi-Pen JR                    300.00 
Glucose           10.00 
Glucagon                    325.00 
Albuterol Inhaler         50.00 
Albuterol Nebulizer         25.00 
Nitroglycerin          10.00 
Aspirin             5.00 
 
Services 

 Lucas Compression Device        50.00 
 Res Q Pod                    125.00 
 Ambu Bag          35.00 
 CPR Mask          15.00 
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 Oral or Nasal Airway         10.00 
 Defib Pads (Heart Start)         75.00 
 Defib Pads (Zoll)                   125.00 
 Suction           30.00 
 Combi-Tube/King Airway        75.00 
 12 Lead EKG          50.00 
 4 Lead EKG          20.00 
 C-Collar          25.00 
 Back Board          20.00 
 KED Board          20.00 
 Stair Chair          20.00 
 Body Splint          20.00 
 Pro Splint          10.00 
 Blood Sugar Test         25.00 
 Burn Sheet          20.00 
 OB Kit           40.00 
 Cold Pack            5.00 
 Sterile Water            5.00 
 Dressings/Bandages           5.00 
 Coban Wrap            8.00 
   
 
XV. PRAIRIE ARTS CENTER 
 Facility Rental 
  (Weekly)           120.00 
               (Daily)                40.00 
 
 
XVI. MILEAGE 
 Rate Reimbursement per mile (As established by resolution/ordinance)                         IRS Rate 
 
 
XVII. FIRE DEPARTMENT 

      First Hour                     1000.00 
 Every Additional Hour         150.00 
 Materials           Determined as needed 

Standby 
 Races (Per Hour)                     40.00 
 
Upon the vote taken thereon, the following voted: 
 For:        
 Against:      
 Absent:      
 
 Whereupon said Resolution No. 17-12-01 was declared duly passed and adopted this 28th day of 
August, 2017. 
 
_______________________________   Attest: _____________________________ 
Greg Thole                               Kathleen Weber 
Mayor                                City Clerk 
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